2015 Black Rock City Census
Annual Report




>°<

Weighting the Census

|




>°< What is the Census?




>Q< Method and Weighting Procedures




>°< Census Results

http://journal.burningman.org/census



http://journal.burningman.org/census

>°< Variables Used to Weight the Census




>°<

Sociodemographic Characteristics

|




)‘( Prior Burning Man Experience

VTRGIN!
64.2%
35.8%
Yes
NUM BER OF YEARS SINCE IRWBURN
I I I -

8-11 12-15 16+

NUMBER OF BURNS (INCLUDING 201))

35.8%

20.9%
122%111%107%
4.7% 4.6%

6-8 9-11 12+

1 (Virgin) 2




>°< Age and Education

AGE GROUP EDUCATION

None |0,6%

6.9% High school [ 5.2

24.7% Some College

20-24

25-29

16.8%

23.8% Associate Degree - 5.4%

14.9%

27.5%

30-34

35-39

Graduate Degree

40-49

14.0%

Other (only) |0.5%

UTHER CERTIFTCATIONS

20.8%

50-59

9.3%

60-69

4.6%

70+ [osw MEDIAN AGE
GROUP: 30-34

4.7%
1.4%

I
Tech Vocational Healing Beauty




Personal and Household Income

PERSONAL INCOME HOUSEROLD INCLUDES THERS!

62.7%
None - 3.3% 37.3%
Yes No

7,500-14,999 US 6.8%

0.4 HOUSEROLD INCOME

None [ 1.4%

M

I

[ B

I

e
I - 5
- JE&
T —
L [EL

15,000-24,999 US

25,000-34,999 US 9.6%

Less than 7,500 US

35,000-49,999 US 12.4% 7,500-14,999 US

15,000-24,999 US
50,000-74,999 US

0,
17.0% 25,000-34,999 US

35,000-49,999 US

75,000-99,999 US 12.5%

50,000-74,999 US
100,000-149,999 US

12.9% 75,000-99,999 US

100,000-149,999 US

150,000-299,999 US 8.1%

150,000-299,999 US
300,000 US or more

2.9% 300,000 US or mare




Y Sex and Gender
i

CURRENT GENDER DO 10U CONSTDER TOURSELF 10 BE..
2.0% RESPONDENTS CHECKED ALL THAT APPLIED)

3.2%

H Male ®Female ™ Fluid




>°< Sexual Orientation and Attraction

SENUAL ORZENTATION WHAT BEST DESCRIBES YOUR FEELINGS
OF SEXUAL ATTRACTLONT

Only Opposite Sex

48.0%
Mostly Opposite Sex
Equal Attraction

Mostly Same Sex

Only Same Sex
I'm Not Sure  0.6%

No Attraction |0.3%
M Heterosexual M Gay or Lesbian m Bisexual

MW Bicurious Asexual W Refuses Labels




>°< Sexual Orientation by Gender

MALE RESPONDENTS NESPONDENTS FEMALE RESPONDENTS

0. 2/\ 5; 3% 0.5% 5.7%

SELECTED FLUTD/BOTH/NETTHER

5.3%__




>°< Relationship or Marital Status

LN THE DEFAULT WORLD, DO You WOULD Y0U DESCRIBE YOUR RELATIONSHLE
SHARE YOUR LTFE WTTH A PARTNER] 15 AN OPEN RELATIONSHTP]

Somewhat Open
It's Complicated

Not Open

Not in a Relationship

M Yes, Married ®Yes, Not Married It's Complicated ™ No



>°< Religion and Spirituality

D0 YOU BELONG T0 A RELTGTON
SEH’DES[RIBED SPIKNUAHW OR RELTGIOUS DE NOMINAHON?

71.3%
5.4%

0.9%

8.0%
15.9%

M Religious B Spiritual, not Religious
M Atheist Agnostic
W Deist | Don't Know

28.8%




>Q< Religion and Spirituality

HOW OFTEN DO YOU ATTEND RELTGTOUS SERVICES
OR PRACTICE GROUP RITUALS* | HOW OFTEN DO 10U ENGAGE TN PRACTICES*

weveorpacicny e | >+ FOR SPIRTTUAL OR RELLGTOUS PURPOSES!

Less than Once per Year . 6.5% Never or Practically Never _ 58.9%
Once per Year - 16.9% Yearly - 13.7%

Onl Special D 9
nly on Special Days I3.8/o Monthly -16_1%

Once per Month |2.1%
Weekly -11.3%

Once per Week |0.6%
*Such as prayer, meditation, or contemplation

*Apart from weddings and funerals




>Q< Current Place of Residence

LOMMON PLACES OF RESIDENCE US RESTDENT!

39.1%

35.3%
I -
ornia

Over Garsta. v REGTON OF RESTDENCE
(LF OUTSIDE OF US)

W Yes
H No

[OUNWI VI N Canada | ¢ 2o
Europe | - 2
UK or irefand |
99 104 11.7% 11.5% .
8% Australia or NZ _2.2%

5.8%
3.9% i . I I 2‘5:}: Latin America [ 1.0%
- Africa [ 0.7%

2 3-4 5-6 79 10-14 15-19 20-29 30-49 50+ Asia -Oety

[ ' i Unclassified 09
*Not including country of current residence nclassified [ 1.0%



First Language Learned

ENGLISH AS A
[TRST LANGUAGE!

Spanish
French
Other
German
Russian
Chinese
Dutch
Hebrew
Portuguese
Italian
Arabic
Farsi

Polish
Swedish
Hindi
HYes HNo Danish

(RS U\NGUAGE
IFNOTENGLISH)

I 3.4%
I, > 5%
I - 77
L pEU
I, ¢
I 1%

I o.5%

[ e

0.7

I 0.5%

B 0.4%

B o.4%

B o.4%

Bo3%

Wo2%

| BRER




>°< Election Participation

ELTGIBLE T0 VOTE TN THE UNTTED STATES! HOW MANY TEDERAL ELECTLONS HAVE YOU
75.2% VOTED IN SINCE J0DA!

49.1%

24.8%




>°< Political Spectrum in BRC

Democratic

Republican

Libertarian

Green

American Independent Party
Other

None

POLTTICAL PARTY

41.7%

40.9%

LTBERAL/CONSERVATIVE LEANTNGS

overall &—
social »

economic ‘k—

environment »—;

lllllllll

left 1 2 3centerS5 6 7 right




Ethnoracial Characteristics




>°< Ethnoracial Composition

LTHNORACTAL DIVERSTTY TN BRC TN 201

Which category best
describes your ethnoracial
background?

Respondents checked one or
more boxes that applied.

80.2%

5.8%

White/Caucasian (non-
Hispanic)

White/Caucasian plus
Asian, Black,
Hispanic/Latino, Native
American and/or Other

W Asian, Black,
Hispanic/Latino, Native
American and/or Other




>°< Ethnoracial Composition

PROPORTION OF HISPANTC/LATINO, ASTAN, NATIVE AMERTCAN, AND BLACK RESPONDENTS

7.0%
6.0%
5.0%
4.0%
200 Each percentage point
in this chart represents
0 .
2:0% approximately 700
1.0% BRC citizens.
0.0% . - . -
H|splar1|c/ Asian Other Multiple* Natllve Black
Latino American
White-yes  1.4% 1.7% 0.8% 0.7% 0.8% 0.3%
m White-no  5.1% 4.2% 3.1% 0.6% 0.4% 0.7%

"White-yes" refers to respondents who selected White/Caucasian (non-Hispanic) in addition to another
category. "Multiple*" refers to respondents who selected two or more categories other than White/Caucasian.



>°< Population Trends

BRC POPULATION PROPORTLONS FROM J012- 2015

100%
10.72% .269 . .
90% ’ 11.26% 13.10% 14.05% Asian, Native
| 5.86% | i
5.11% 5.86% 5.77% === American,
80% Hispanic/Latino,
Black, and/or
70% Other
60%
B White/Caucasian
50% plus Asian, Native
40% 84.17% 82.87% 81.13% 80.20% Arnencgn, |
Hispanic/Latino,
30% Black, and/or
Other
20%

White/Caucasian
10% (non-Hispanic)

2012 2013 2014 2015 .

0%




)‘( Self-Identity as a Person of Color

DO Y0U CONSIDER TOURSELF T0 BE A PERSON OF COLORT (R OND ENTS SELECTING A STNGLE ETHNICTTY)

100%
These respondents selected a
single race/ethnicity.

90%
Together they total 93.7% of

80%

70%

60% the BRC population.

50% Each column shows the

40% proportion within each group

30% that answered “yes,”

0% sometimes,” or “no.

10% The numbers below each
column specify the

0% ;
0 White/ proportion of the total

Black Asian Natiye Other Hispanic/ Caucasian pOpUIation that answered

American Latino (non-

Hispanic) each way.
HYes 0.7% 2.4% 0.1% 0.9% 1.4% 0.8%

m No <0.1% 1.1% 0.1% 1.4% 2.6% 76.6% .

Sometimes < 0.1% 0.8% 0.1% 0.9% 1.0% 2.8%




>Q< Self-Identity as a Person of Color

DO 10U CONSIDER YOURSELF T0 BE A PERSON OF COLORT (RESPONDENTS SELECTING MORE THAN ONE ETHNICITY)

100%
90% . .
80%
70%
60%

These respondents selected more than
one race/ethnicity. Together they total
6.3% of the BRC population.

Each column shows the proportion

within each group that answered “yes,”
sometimes,” or “no
50%
40% The numbers below specify the
proportion of the total population that
30% answered each way.
20% _
“Multiple*” refers to respondents who
10% selected two or more categories not
0% - including White/Caucasian.
Multiole* Black-&- Multiple-&- Asian-&- ihspang/ A Natfve Other-&- . .
uiiple White White** White atino-& - American- e “Multiple-&-White**" refers to
White &-White
respondents who selected three
m Yes 0.3% 0.1% 0.2% 0.4% 0.2% 0.1% 0.1% or more catesories includin
Sometimes  0.1% 0.1% 0.2% 0.6% 0.5% 0.2% 0.3% . & &
White/Caucasian.

m No 0.2% <0.1% 0.2% 0.7% 0.8% 0.6% 0.4%



>°<

Burning Man-Related Variables

|




>Q< Regional Involvement

ATTENDED ANY REGTONAL [NVOLVEMENT IN REGLONAL EVENT(S)
EVENTS/MTIERS/GATHERTNGS! —

H Yes, Attended 6.5%

Yes, Volunteered
No, on Email List
H No

19.8%




Event Information

HOWU ENDO 10U USE THE FOLLOWING INFORMATLON SOURCE

100%

90% 16 9%

22 2%

80%

101% i 67% Jl 7.0% 11 5%
23.5% 25.1%
37.9% 31.0%
70% 58.1% 62.2%
69.0%
60% 32.6%
50% m Often
Rarely
40% W Never
75.7%
. 66.4% 68.2% ’
0% 55.1% 27.9% 24.7% 57.6%
[
20% 26.7%
0 o
0% _ IET
\
é\ & 0\0 & e S e Q\Q;\ g\o O
S N LN 2
NS PO P LS S
2 La”’ T L& w0 >
&F N N S &
& S ® N N
N GRS °
A\S) . (2 .(\Qo . .(\QO
& 050 WP go
& T e
\’b ) (',\’0




>Q< Event Information

MOST VALUABLE TYPES OF INFORMATION HAVETOU LLST WDWBMIRTHIY
COMING ROMBURNINGMAN -
(RESPONDENTS SELECTED UP 10 3)

16 3% 16.0% 15.0%
5RC Events | 5. 1
Photos/Videos About BRC |G 52.3%
Yes, Online Yes, on a Yes, Over the Yes, Over No, | Knew No, | Did Not
BRC Event Preparation Information _42.2% Mobile Device Air (FM Radio) Loudspeakers About BMIR  Know About
Traveling in BRC Near Center  But Have Not BMIR
Stories About Burners Around the World || 29.1% to/from BRC Camp Listened

Burning Man Regional Events | 27.5°% HAVE YOU HEARD OF GATE RAD1O!

Volunteer Opportunities - 21.4%
57.4%

San Francisco Events -15.6%
Events Around the Country/World [l 14.0% 30.8%
Information About Affiliated Non-Profits  [Jil16.9% 11.8%

0
Other |1'2/0 Yes, and | Have Listened Yes, but | Have Never No
Listened




)0( Global Leadership Conference

HAVE YOU EVER PARTICTPATED IN TF BURNING MAN HosTD
?

THE BURNTING MAN GLC A GLC FOR THE PUBLIC, WouLd You
\ BE INTERESTED TN PARTICIPATING!

41.2% 39.8%

B Yes HMNO | Don't Know




>0< The Ten Principles

HOW IMPORTANT ARE THE HOW ESSENTIAL ARE THE TEN
TEN PRINCTPLES T0 TOU! PRINCIPLES T0 CREATING AN
0 AUTHENTIC BURNING MAN EXPERTENCE!

Important -23.9%

Moderately Important I 4.8%

Very Important

Important

Moderately Important 10.2%

Slightly Important 1.9%

Slightly Important | 1.1%

Not Important  §0.7%

Not Important

0.5%




>0< The Ten Principles

RESPONDENTS WERE ASKED
ABOUT WHICH OF THE 10
PRINCIPLES WERE MOST
AND LEAST IMPORTANT
10 THEM. RESPONDENTS

SELECTED UP T0 3 PRINCIPLE

ASMOSTI OKMNY,AND

UPTO 3 PRINCTPLES AS LEAST
IMPORTANT.

MOST IMPORTANT HASH PORTANT

18.5%

44.4% Radical Inclusion

24.6%

29.6%

Decommodification

Radical Self-Reliance - 14.6%

Radical Self-
Expression

39.1%

31.8%

14.3%

21.4%

Communal Effort

7.5% . Civic Responsibility _ 23.1%
Leaving No Trace - 6.1%

9.9%

35.5%

33.6% Participation

24.9%

Immediacy 27.8%



>Q< Other Multi-Day Events

MASS GATHERING ATTENDANCE®

58.9%
41.1%
W
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Only Burning Man

Additional Gatherings

*A “mass gathering” was defined as an event (e.g. festival,
convention, fair, retreat, sporting event, religious gathering,
etc.) in which more than 200 participants stay on site for at
least 2 days, excluding Burning Man regional events.

**Respondents were also asked to identify up to four events
subcultures or communities in which they recognized the

Burning Man culture or ethos.



>°<

Life in Black Rock City

|




>°< Transformative Experience

DID 10U HAVE A TRANS FORMAH\/ WHAT TYPE OF TRANSFORMATION DD YOU HAVE TN BRC THIS YEAR!
LIPERTENCE TN BAC THIS YEAR: (RESPONDENTS SELECTED ALL THAT APPLIED)
0 - Not At All -6.5% | felt different in my mind.

| felt like | could be myself or explore a

1 _ 9.1% new part of myself.

5 . | felt more socially connected to
‘ 8.8% something larger than myself*.

45.9%

45.8%

44.5%

3 - Somewhat 18.8% | perceived people differently. _ 41.4%
4 21.1% | perceived things differently. |G >-5%
5 ‘ 16.0% | felt different in my body. _ 21.1%
something larger than myself**, 27
85.6%
HOW [ONG D-[D ‘[HAX [HANGE [AS\-? | felt like | had different moral values. - 10.1%
Other experience. - 8.4%

0.6% 0.4% 0.7% 1.7% 3.4% 2.6% 1.1% 0.1% 3.9% *e.g. a city, community, culture, history

Stil 5+ Weeks 4-5Weeks 3-4 Weeks 2-3 Weeks 1-2Weeks 3-7Days 1-3Days <1Day  No **e.g.a higher power, nature, God

Persisting Changes



>°< Burning Man Experience

WHTCH METAPHOR BEST DESCRIBES BRC FOR YOU THIS YEART DO YOU CONSTDE RWH [ BURNE R(OMMUNNYAFAMI

eeeeeee

33.0%

SSSSS hat 25.6%

prison | Ty
fTh No .2.9%
DID YOU FEEL SAFE TN BRC THIS YEAR
AOW MANY TIMES DT Y0U HANDLE MONEY TN BRC! vy sore R - -~

33.9%

Never

28.2% 28.4% Mostly Safe 25.9%

r Safe afe 3.0%
0
— . Mostly Unsafe  |0.3%
—

IIIIIIII

Very Unsafe | 0.0%



>°< Burning Man Experience

DED Y0U FEEL FRGE* TN BAC TS VAR DD 10 L CONNECTED™ * N BL 145 V.

Very Free

Mostly Free 30.9% Mostly Connected 46.2%
Neither Free nor Constrained 5.3% Ne'ther Connected nor 11.1%
Disconnec ted
Mostly Constrained I 1.5% Mostly Disconnec ted . 4.5%
Very Constrained |0‘2% Very Disconnec ted |0_6%
*to explore, try new things, express yourself, be spontaneous, take risks **to others around you

DO 10U FEEL ACCEPTED TN THE SOCTET
WHERE 10U RESIDE (WHEN NOTTIN BRC)!

35.0%

—_— <<

15.7%

4.5%

0
I 0.9%

Extremely  Moderately Somewhat A Little Bit Not at All




>°< Transportation

ARRIVALS AND DEPARTURES

S 35%
E 30%
3
S 5%
o
%S 20%
g’n 15%
3
§ 10%
5 %
o
0% P I A T IR SN RS o 4 $
O ! N ; K2 Q >
Q&‘“z FFEFFFITF TS PSS qo@‘/\
- H0W DID YOU ARRTVE TN BRCI
. 6.0% 1.1% 0.8% 0.3% 0.3%
I
Gate Burner Point 1 Airport Shuttle Other

Express (other)



>°< Transportation

Car

RV

Suv

Truck with Trailer
Pickup

Other

NA

Bus

Semi with Trailer

Motorcycle

wm PASSENGERS TN VEHTCLE

17.9%
10.0%

12.1%
. | 58% 35y 1.0% 0.7% o019 b
[ | B o oo 0% 07% 01%

1 2 3 4 5 6-7 89 10-19 20+ N/A

Did not fly

ATRPORT USED 10 GET TO BRC

Reno -13.2%
sk Il 10.1%

LA 3.8%

Other I3.1%

Las Vegas |1.5%

Sacramento |1.2%

Oakland |0.4%

91.3%

0

BRC 0.0%

0.9%

0.3%

2+

N 66.7%
‘i
[i)

CHILDREN UNDER 1§ TN VEHTCLE




)V Burner Express Riders

39 9% WHICH ROUTE(S) DID YOU
2o TAKE ON THE BURN LIPRESS!

15.0%

11.5%
3.2%
. . 1.1% 02% 0.1%
Reno -

Reno- SF- BRC- BRC-
BRC BRC - BRC BRC BRC- BRC- SF Reno
Reno SF Reno

| don't know

DTD YOU TAKE THE
 STREET
SATELLITE =0
SHUTTLET

48.0%

g D10 {0U CAMP TN THE
BURNER LXPRESS CAMPING
AR

9.8%

— %
REASONS FOR TAKING BURNER L

653/

48.4"/

33.9%
25.0%

Other

Road GtTfthDg
Congestion




Burner Express Satisfaction

HOW WOULD YOU RATE THE PRICE
OF A BURNER EXPRESS TTCKET!

2.2%

Underpriced

22.9%

Overpriced

74.8%

Right Price

HOW WOULD YOU RATE YOUR OVERALL BURNER EXPRESS
EXPERTENCE!

24.3%
23.1%

18.1%

10.0%

5 79 6.5%
0,
. = i . =
6 5 4 3 2 1

1.8%

.
0-

9- 8

Absolutely Terrible

fantastic




>°< Minors in Black Rock City

HAVEYOU BROUGHT CHILDREN UNDER 1 10 BRC DO YOU THINK CHLLDREN ARE SAFE TN BRC
(RESPONDENTS SELECTED ALL THAT APPLIED)

33 6% Yes, | Feel that Children are Safe _ 83.8%
250 0.1% No, Due to Physical Dangers . 9.9%

Yes, and | Would  Yes, But | would Not No, But | Would Bring No, | Would Never No, Due to Psychological Dangers l 8.9%
Bring Them Again Bring Them Again Themif | Had the  Bring Any Children
Opportunity Ther No, Due to Other Dangers I3.3%

*.
HOW DO O TEELABOUTSEEING CRLLDREN INBRCHD e BAN LN

73.7%

- . . . FROM THE £V

Under 5 is Okay 6-12 is Okay 13-17 is Okay It is Not Okay to 12.0%
Bring Minors

4.1%
*Assuming parents have to assess each child individually pinion  Yes, it Should  Yes, it Should
before deciding whether or not to bring that child. Respondents b 18+ b 24
selected all they felt applied.




>°< People in Black Rock City

NUMBER OF PEOPLE

g LA O MANY OF YOUR AMILY MEMBERS WERE LN BRC THT
(EARD RESPONDENTS INCLUDED RELATLVES, SPOUSES
OFFSPRING AND IN-LAs)

8.5%

2

3-5

6-9

69.1%

10-19 16.4%

20-29

12.8%

30-49

N
N
)
N
N
=
a1
o
I3

17.8%

50-99

14.3% 4 or more 3 2 1

100-199

200+ - 3.6%

10.1%




>°< Camp Location Decisions

KEY FACTORS FOR SELECTING CAMP LOCATION CAMP LOCATION
(RESPONDENTS SELECTED UP 0 3) ASSTENED]

Space Available | NI -~ 2
Friends' Choice | EENENEGNGNGEGEGEEE 0 5%
Quiet | 20 5%
Same as Last Year | 17.2%
Nice Neighbors | NN 16.8%
Nearby Attractions | NN 14.6%
Favorable Playa Surface ||l 0.0%
Different Than Last Year [ 4.3%
I Don't Know [l13.7%
All-Night Party Access [} 3.0%

5.6%

HYes ENo | Don't Know .




>°< Power Source and RV/Camper Use

POWER SOURCE(S) USED ON PLAYA DIDYOU STAYIN A RV/
(RESPONDENTS SELECTED ALL THAT ApPL ) CAMPER-TRATLER TN BRC! me
Camp Genera tor _44.6% :]

BRC Grid  [JJ3.9%

e T 0U STV IN A R/Canper-Tra, HOWMANTADULTSWRRE ..,
WAS TT PUMPED (SERVICED) WHILE IV BRC INYOURRV/
CAMPE-TRATLE
- . 0.9% 0.2% 1.6% 20/4- II Eﬁ)

10+ 9 8 1
| Don't Know (el

me)




>°< Economic Impact on Nevada

NEVADA PARKS VISTTED

70.8%

17.0%

10.4%
o [ -

No Not Yes, Yes,
Sure One Two or
More

NEVADA SPENDING BY CATEGORY ssess

$149.98 $127.21 $92.66 $112.14
I S s
Food Lodging Survival Total

TOTAL EXPENSES TN NE \/ADA
0-250 US _39.3%
250-500 US _23.4%
500-1,000 US _20.6%
1,000-2,500 US -13.5%

2,500-5,000 Us I2.6%

5,000+ US |0.7%




Ticket Sales

WHERE DTD YOU GET TOUR TLCKET!

Kids or No Ticket ]0.1%

General Sale | 45.09%
Directed Group Sale |GG 2 1.5%
Low Income Sale | 5.0%
STEP M 0.6%
Someone | Know |GGG 2 1.5%

Stranger [N 3.3%
Third Party Reseller B0.6%

| Don't Know |0.1%
Other M 2.3%

HOW MUCH DT YOU PAY FOR YOUR TICKET!

Less than Face Value ] 1.3%

Face vaiue [ < %

More than Face Value [JJj 2.8%

Gift [ 7.6%

| Don't Know |O.2%

Other IO.8%




>°<

Census Team Information

|




>V< Contributions and
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‘)@( Still Curious?

census@burningman.org

http://journal.burningman.org/census
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